


I was given the opportunity to grow up with a great 
awareness of nature, which was an essential part 
of my childhood and my education. This is how I 
developed a close relationship to nature and our 
natural habitat. 

For me it is something very valuable to be able to 
look at the world with different eyes, but it can be 
very scary and frightening at the same time.

Our planet has been changing drastically for quite 
some time. Habitats for plants and animals 
are gradually being destroyed. The understanding 
for biological chains is slowly disappearing. 

Personally, I pass on my knowledge and my nature 
based education and try to teach children to be 
more aware of the beauty and the roots of life.

We started very early to invest in sustainable 
structures and processes within our companies. Up 
to this day we still recognise a small lead in terms of 
our sustainable development. Instead of expanding 
our international logistics network further, we 
decided to become more local.

This means that we are represented on every 
continent with a facility on site which allows us to 
train our staff locally.

In terms of sustainability and our CO2 footprint, we 
can measure the effect it has right away! 

We all only have this one chance.

Bernd Wagner
CEO of Sport Signage and Wagner Spedition Service
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TEAM PHOTO
Abu Dhabi, 2022



TEAM WORKING
Spain, 2022

Sport Signage promotes individuality. We pay 
particular attention to ensuring that women and 
men have the same opportunities. Since 2020, 
60% of our Team in the UK are women.

Diversity Management is key for Sport Signage. 
Since we started in F1 our employees have 
come from all around the world - from Mexico 
to Malaysia, Poland, Belgium, UK, India and 
many more. F1 is a global sport, and our team 
reflects this.
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TEAM PAINTING
Spain, 2022
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Our goal is to become net carbon 
zero by the year 2030, and we 
have already put in place a range 
of measures to help achieve this.

Regional Hubs

We have invested in developing 
regional hubs. People, equipment 
and freight are now mostly 
supplied locally, drastically 
reducing our carbon footprint.  

For examples, races in North and 
South America are serviced by 
our office and production facility 
in Mexico.

We constantly invest in 
upgrading our logistics network, 
currently operating a fleet of 
hybrid vehicles within Europe.

Our sister company, Spedition 
Service, is a Germany-based 
logistics service, supplying us 
with the necessary expertise and 
capacity to transport equipment 
and materials as efficiently as 
possible.
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Germany / Mexico / UK / Bahrain / Malaysia
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Our network of regional hubs allows us 
to minimise our air freight usage, while 
also minimising sea and road freight. 
We ship materials in reusable lightweight 
metal baskets rather than in plastic  
wrapping, and we ensure that our 
containers are full to capacity.
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Germany / Mexico / UK / Bahrain / Malaysia
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WAGNER VEHICLES
Abu Dhabi, 2022



Materials

Single-use plastics are still unavoidable for 
certain branding applications. Wherever this 
is not the case, we use recyclable plastics 
including polypropylene (Correx, Akyprint), and 
polyester (mesh banners). We endeavor to use 
FSC certified paper and wood for our packaging 
and products where possible and demand the 
same of our suppliers.

The materials we use are constantly under 
review, as we search for environmentally 
friendly, cost-effective ways to enhance our 
services as a company.

When we entered F1, we used market standard 
PVC Material for track signage. We started to 
look into more sustainable materials in 2020. 
As of 2022 our banners and panels are 60% 
PVC free and we are working together with our 
suppliers to reduce it every season. The goal is to 
be 100% PVC free in 2026.

Since the start of the 2022 season we have 
begun to recycle our PVC free panels. When they 
are no longer fit for purpose, we take them back 
to Germany to recycle into new panels.
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PIRELLI PANELS
France, 2022
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PRINT HOUSE
Amberg, 2021

Printing

We operate state-of-the-art printers, thereby 
maximising efficiency. We are constantly 
investing in our equipment to ensure 
maximum efficiency, recently taking delivery 
of several HP 365 printers.

All our ink and paints are water-based, helping 
us to reduce our environmental impact and 
increase potential for recycling and reuse.
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TEAM PAINTING
Spain, 2022

Painting

Our FIA-approved anti-slip paint is water-based 
to minimise environmental impact. We are 
also replacing the material that is used to make 
our paint buckets with recycled plastic.

Many of our track side paintings are created 
with the help of a robot. Pablo, the bee robot is 
a big part of our journey towards reducing our 
carbon emissions. Not only is he fully electric, 
but he also helps to reduce the number of 
people required to travel to each race. He’s very 
little, so he can travel across the world with us, 
and can even fit in a small suitcase. 
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GROUND PAINTING
MEXICO, 2021



BEE HOTEL
Germany, 2022

In 2021 we joined the BEESandAPPLE 
initiative to bring fields of wildflowers and 
sustainability to the world of Formula One. 

We are working to encourage F1 circuits 
around the world to take part in this project, 
starting with planting wildflowers either on site 
or in the local area to create bee meadows. 

We worked with BEEsandAPPLEs to create 
a meadow seed pack. This unique project 
is about uniting numerous partners from 
business, politics and selective ambassadors 
to help create new bee habitats.

The second part of our mission is to create 
new bee habitats by designing ‘bee-spoke’ 
bee hotels for each circuit. Shown here are 
some examples of our cube bee hotels located 
around Germany and Austria. 
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TEAM PHOTO
Budapest, 2021



Catering

Mama’s Kitchen is Sport Signage’s own travelling 
kitchen. Our green kitchen follows A farm to table 
concept. In Europe we love to support local farmers 
and shops.

We aim to use local produce and supplies when 
whenever we can.
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Future Projects

We are constantly developing ideas for the reuse 
our old banners. We are currently in talks with 
DHL and Heineken about creating products 
using our F1 track signage.

Our goal is to reduce the usage of diesel 
generators at events. We aim to bring our first 
green generator to the track in 2023.

We are currently developing sustainability 
stands that could be featured at fanzones and 
racetracks in the future.
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SUSTAINABILITY STAND
Future Projects


